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Sarah,

The 2020 election season is underway, and while the public is deeply divided on a range of
hot topics, there seems to be broad agreement about one issue.

As campaigns invest more and more in digital strategies to bring their cases to voters, a
new Knight/Gallup poll finds that bipartisan majorities of Americans are concerned about
misleading content in online political ads – and especially concerned about the practice
known as microtargeting.

This poll is part of the Knight/Gallup Trust, Media and Democracy research series, and is
available here.

In the coming days, we look forward to sharing additional insights on Americans’ views of
technology companies and the roles they play in our democracy.

Best wishes,

John Sands
Director/Learning and Impact
Knight Foundation

Copyright © 2016 John S. and James L. Knight Foundation, All rights reserved. 
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