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New Research:
Putting a Price Tag on Local News
Americans' Perceptions of the Value and Financial Future of
Local News

A new study from Gallup and Knight Foundation explores Americans' perceptions of
local news and how - or whether - they believe it should be sustained. 

Join us via livestream today at 8:30 a.m. ET for a policy discussion on the findings,
and read about the insights in the report and on on our blog. 
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